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Social Media Policy 
 

 
Section 1. Purpose 

 
The City of Stacy has established social media sites to provide community members with 
accurate, relevant and timely information about the City and to create a mechanism for 
communication about the City’s current events between City staff and the public.  The 
social media sites used by the City are a very limited public forum and must conform to 
the policy herein.  The City of Stacy website (www.stacymn.org) is and will remain the 
City’s primary and predominant online presence and is not a forum of any kind for the 
public.  The following applies to the City of Stacy Facebook® and Twitter® pages. 

 
Section 2. Definitions 

 
Centralized Approach A single department or person is responsible for all social 

media postings. 
 
Decentralized Approach Various departments or staff communicate their individual 

posting to social media. 
 
Facebook® Facebook® is defined as an online social networking 

website where people can create profiles, share information 
such as photos and quotes about themselves, and respond or 
link to the information posted by others. 

Facebook® offers a range of privacy options to its 
members.  A member can make all his communications 
visible to everyone, he can block specific connections or he 
can keep all his communications private. Members can 
choose whether or not to be searchable, decide which parts 
of their profile are public, decide what not to put in their 
news feed and determine exactly who can see their posts. 
For those members who wish to use Facebook to 
communicate privately, there is a message feature, which 
closely resembles email. 
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Photo Sharing Sites Photo sharing sites, such as Flickr and Instagram, allow 
users to post, rate, and comment on photos, can help create 
a comprehensive picture of a city event.  (Photos shouldn’t 
be posted of any individual without that person’s 
knowledge and consent).  

  
Twitter®    Twitter® is a free social networking microblogging service 

that allows registered members to broadcast short posts 
called tweets. Twitter® members can broadcast tweets and 
follow other users' tweets by using multiple platforms and 
devices. Tweets and replies to tweets can be sent by cell 
phone text message, desktop client or by posting at the 
Twitter.com website.  

The default settings for Twitter are public. Unlike 
Facebook® or LinkedIn®, where members need to approve 
social connections, anyone can follow anyone on public 
Twitter®.  

Tweets, which may include hyperlinks, are limited to 140 
characters, due to the constraints of Twitter's Short 
Message Service (SMS) delivery system. Because tweets 
can be delivered to followers in real time, they might seem 
like instant messages (IMs) to the novice user. But unlike 
IMs that disappear when the user closes the application, 
tweets are also posted on the Twitter website. They are 
permanent, they are searchable and they are public. Anyone 
can search tweets on Twitter, whether they are a member or 
not.  

 
Video Sites Video sites, such as YouTube allow users to post, rate, and 

comment on videos.  Posting videos can be a way to 
provide a comprehensive picture of a city event. (Videos 
shouldn’t be posted of any individual without that person’s 
knowledge and consent).  

 
 

Website A set of interconnected webpages, usually including a 
homepage, generally located on the same server, and 
prepared and maintained as a collection of information by a 
person, group, or organization.  For our purposes website 
shall mean the website of the City of Stacy.   

 
Wikis Wikis, such as Wikipedia, can be used to develop 

information on a range of topics such as about the city’s 
founding residents, historic sites, and so on.  Wikis are 



Social Media Policy City of Stacy Page 4 of 6 
Approved August 11, 2015, Revised August 10, 2016 

encyclopedia-like applications in which entries are created 
and edited by multiple people.  

  

 
Section 3. GENERAL 

 
1. The City of Stacy’s website (www.stacymn.org) will remain the City’s primary and 

predominant internet presence. 
2. The best, most appropriate City of Stacy use of social media is to disseminate time-

sensitive information quickly. 
 
Section 4.  RULES FOR POSTING ON SOCIAL MEDIA 

 
CITY SPONSORED SOCIAL MEDIA 

 
The City of Stacy intends to promote effective communication and maintain a respectful 
dialogue.  In that spirit, the rules for posting external comments on social media sites are 
strictly enforced.  Our moderators use these rules to ensure that posted comments are 
suitable for all readers, while respecting a range of opinions and points of view.  Posted 
information and comments on City of Stacy social media pages must comply with the 
following regulations: 
 

1. Users and visitors to social media sites shall be noticed that the intended purpose 
of the site is to serve as a mechanism for communication between the City and 
members of the public.   
 
City of Stacy social media site articles and comments containing any of the 
following forms of content shall not be allowed: 

a. Comments not topically related to the particular social media article being 
commented upon 

b. Profane language or content 
c. Content that promotes, fosters or perpetuates discrimination on the basis 

of race, creed, color, religion, gender, marital status, status with regard to 
public assistance, national origin, physical or mental disability or sexual 
orientation 

d. Sexual content or links to sexual content 
e. Solicitations of commerce 
f. Conduct or encouragement of illegal activity 
g. Information that may tend to compromise the safety or security of the 

public or public systems 
h. Content that violates a legal ownership interest of any other party 
i. Any harassing comments 
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j. Comments cannot include personally identifiable information, such as an 
address, phone number, social security number or other sensitive 
information. 

k. Comments cannot represent a person other than the one posting the 
comment. 

l. Comments containing links to other web sites or pages must be relevant to 
the topic. 

m. Comments cannot serve electoral campaign purposes.  Political messages 
will not be published except for announcements of the City elections or 
voter encouragement campaigns. 

n. Participants are responsible for what they post.  Comments must not 
breach any law, confidentiality, or violate a legal ownership interest of 
another party. 

 
2. The administrator/moderator may remove any and all postings and comments at 

the administrator/moderator’s sole discretion.  The postings will be monitored 
during regular business hours Monday-Thursday.  A log will be maintained 
regarding data removed from social media, indicating reason for removal. 

 
3. Whenever possible information available on City of Stacy’s social media site will 

also be available on the City’s main website. 
 

4. Wherever possible, content posted to City of Stacy social media sites should 
contain links directing users back to the City’s official website. 
 

5. City of Stacy social media sites are subject to State of Minnesota public records 
laws.  Any content maintained in social media format that is related to City 
business, including a list of subscribers and posted communication, is a public 
record.  Wherever possible, such sites should clearly indicate that any articles and 
any other content posted or submitted for posting are subject to public disclosure. 
 

6. External comments and posts to the City’s social media sites do not reflect the 
opinions and policies of the City, its officials, or employees. 

 
7. Comments by external parties on City social media pages are not official public 

testimony concerning any project or program.  An opinion expressed on a City 
social media page is for discussion only and is not a substitute for a formal 
statement in a public hearing process. 

 
8. All users of a City of Stacy social media site are subject to the site’s own privacy 

policy. The City of Stacy has no control over a social media site’s privacy policy 
or their modifications to it. 
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PERSONAL SOCIAL MEDIA USE 

 
The city of Stacy respects employees’ rights to post and maintain personal websites, 
blogs and social media pages and to use and enjoy social media on their own personal 
devices when they are off-duty.  The City does require employees to act in a prudent 
manner with regard to website and internet postings that reference the City of Stacy, its 
personnel, its operation or its property.  Employees and others affiliated with the City 
may not use a city brand, logo or other city identifiers on their personal sites, nor post 
information that purports to be the positon of the City without prior authorization. 
 
City employees are discouraged from identifying themselves as city employees when 
responding to or commenting on blogs with personal opinion or views.  If an employee 
does identify him or herself as a City of Stacy employee, and posts a statement on a 
matter related to City business, a disclaimer similar to the following must be used: 
 

“These are my own opinions and do not represent those of the City.” 
 

There may be times when personal use of social media (even if it is off-duty or using the 
employee’s own equipment) may spill over into the workplace and become the basis for 
employee coaching or discipline.  Examples of situations where this might occur include: 
 

 Friendships, dating or romance between co-workers 
 Cyber-bullying, stalking or harassment 
 Release of confidential or private data 
 Unlawful activities 
 Misuse of city-owned social media 
 Inappropriate use of the city’s name, logo or the employee’s position or title 
 Using city-owned equipment or city-time for extensive personal social media 

use 
 
Each situation will be evaluated on a case-by-case basis because the laws in the area are 
complex.  If you have any questions about what types of activities might result in 
discipline, please discuss the type of usage with your supervisor or department head. 
 

POLICY VIOLATIONS 

 
Violations of Policy will subject the employee to disciplinary action up to and including 
discharge from employment. 
 
 


